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Foreword

First, |l 6d I i ke to personally thank you

the condo hotel industrySo met i mes i t 0 sencomapassingturtdergjaeding a n
of a particular subject matter. Hopefully, this meets your needs. If it does not, please do
not hesitate to contact me or my company for an even more personalized overview of

condo hotels.

Wishing you the best as you explore the world of condo hotels,

@
l" Todd Peterson

President, Premium Condo Hotels
www.PremiumCondoHotels.com

Direct: 7607092062
Email: Todd@PremiumCondoHotels.com
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It must be noted that rental revenue and appreciation is never guaranteed for a condo
hotel and that you can never be 100% certain that ecplartiproperty will perform as

wel | as you might hope. At the end of the
when assessing a propertyods financi al pot

cash flow and depreciation within the condo hatdustry.

To reiterate, although there is mention of condo hotels performing well from an
appreciation and cash flow standpoint throughout this document, it must be strongly
emphasized that in no way does this suggest that any condo hotel you are cmilisider

appreciate or cash flow.
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Bl condo Hotel Overview

What a condo hotel is and how they work
Condo hotels are one of the most exciting segments of the real estate market. It seems
like every month, another big brand like Trump or Rtarlton is developing a new

condo hotel in a major resort or urban destination.

A condo hotel operates just like any hotel y@
might be familiar with. The only difference i
that each room is individually owned. The payi
hotel guest would have no mehat the hotel is

condo hotel. From appearances sake, there is
difference. o

As an owner, you take fee simple title. So, you own it outright. Just like you would own
the home you currently reside in. The difference is that you would have a bigjéy
management team overseeing your property and handling all aspects of the daily

operation and rental. Condo hotels are designed for 100% hassle free ownership.

Of course, as an owner of the condo hotel, your visit would likely entitle ygaritous
benefits and first in line privileges not made available to the average guest. You would

be entitled to a truly remarkable visit.

Some have suggested that condo hotels are the best area
of real estate to get involved with, short of commercial
development. To back up this statement, they point to
hard evidence that is readily available historical

appreciation comparisons. I

_/ property values of branded condo hotels appreciating at a
- greater rate than the traditionadal estate in the same
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market.

One of the few downsides to owning a condo hotel is that most are not meant for
residency. A lot of condo hotels have usage restrictions that limit you to a couple of
months of total usage throughout the year. With thidt saost people do not buy condo

hotels with the idea of residency in mind, so this restriction rarely affects any potential

buyer.

The Typical Person who owns a Condo Hotel
The Typical owner of a condo hotel can be segmented into one of two major:groups
lifestyle enthusiast and investor.

Lifestyle buyers tend to purchase condo
hotels at their favorite resort destination.
They love the idea of owning a fabulous
property at their favorite destination, but
they donot want t he burd
home siting empty and draining them
financially. They also are attracted to the
idea of their vacation home being fully
managed by someone else and being
cleaned and in order upon their arrival.
Additionally, because condo hotel
ownership generally comes with ajor
amenities and service benefits, the
purchase makes even more sense. These

types of buyers are true resort enthusiasts and tend to visit their projetitpnés a year.
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